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It seems like such a short time ago  

that I started the first three-year term of 

any AGTA President. It has gone very 

quickly. It went quickly because there  

was a great deal AGTA was working on, 

and when one is busy, time goes fast.  

The interesting part of this is that all of  

AGTA was busy and active. This is  

one of the few national organizations  

where the President, the officers, Board 

members, general membership, Executive 

Director and staff are all very involved.  

It is this commitment at all levels that 

makes AGTA work and unique in the 

world of trade organizations. There  

were differences of opinion, but there 

were lively, vocal opinions. All the  

time, everyone tried to see all sides 

and work together as a team for the 

improvement of our organization  

and colored stone industry.

I hope and believe while I was 

President there was even more 

involvement than in the past. This 

momentum is hard to sustain as any 

organization grows and ages, but if there 

is one thing I would ask all members, 

that is to continue to be involved and let 

your views be known. This involvement 

may well be the one very thing that keeps 

AGTA vital and the wholesale colored 

gemstone industry alive in the US. We 

will continue to see greater and greater 

pressure coming from around the world, 

but if the AGTA members can continue to 

think and be creative, we will all have a 

part to play in the world market.

Each new President and Board has its 

own unique challenges and goals. The 

last three years certainly taught me that. 

I believe AGTA was able to successfully 

address many of the challenges and  

we actually accomplished many of the 

goals I laid out when taking the position.  

I am certain your new President,  

Richard Krementz, will face different 

challenges, but will be able to  

effectively address them. 

One of the keys to success in this 

rapidly changing US wholesale colored 

gemstone industry will be your continued 

support and involvement. So, please 

stay involved and good luck to Rick and 

AGTA, as he assumes the Presidency for 

the next three years. ▲ 

 

All the best, 

 

 

Eric Braunwart 

Past President

Dear Fellow AGTA members,

As had happened so often recently in 

our industry, we are facing quite a few 

“opportunities.” The traditional vertical 

supply chain from international supplier 

to AGTA member to US manufacturer 

has been all mixed up. Essentially all 

US jewelry manufacturing has moved 

offshore, and international firms are 

selling directly in the US. The Internet 

has enabled many gemstones to be  

sold directly to consumers, bypassing  

the traditional supply chain. Most  

non-AGTA trade shows welcome 

international exhibitors.

Adding to this are the increasingly 

challenging treatments perpetrated in 

Asia, muddying the lines between natural, 

enhanced, treated, and synthetic. Many 

industry players do not disclose properly, 

which hurts all of us.

The way we will separate ourselves 

is full disclosure and ethical selling. We 

have to build confidence in our industry 

and promote our gemstones to consumers. 

We have to be an inclusive organization, 

that works with all parts of the gemstone 

business. It is just as important to have 

the inexpensive materials to be sold 

ethically if we want to maintain the 

market for fine goods.

In order to strengthen our shows 

and encourage buyers, I plan to greatly 

strengthen compliance with both 

disclosure rules and the Patriot Act. The 

reason is not to be a nuisance, but to give 

confidence to the buyers so they can buy 

safely from AGTA members. Please, 

everybody, become current with proper 

disclosure rules and make sure you are 

in Patriot Act compliance. While most of 

us may disagree with the Patriot Act, we 

can use it to our benefit since customers 

will be confident that buying from us 

facilitates their compliance. 

I hope to include many more  

players in our tent of full disclosure 

and ethical selling. I want to get more 

consumer promotion, so we maintain  

our luxury status in the market place.  

It will be challenging.

The good news is that our lab has 

been doing very well in helping to sort 

out treatments. We have exceeded our 

financial targets several times this year, 

and are striving to be better. We are 

getting equipment that will make it much 

easier to measure beryllium in sapphires.

 

My best to everybody, and hope to see 

you in Vegas! 

 

 

Rick Krementz 

President

Rick Krementz,  
agta President

From the President

From the Past President

Eric Braunwart,  
agta past president

▲
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From the Executive Director
I know I can’t be the only one 

who feels like we just got finished 

with GemFair Tucson, yet JCK show 

- Las Vegas is already staring us in 

the face. Coming off one of the most 

successful GemFair Tucson shows in 

our Association’s history, it is important 

that we do not lose our momentum. It 

is no surprise to see that the exhibitors 

who enjoy success year after year are 

those who make an extra effort to reach 

out to their clients or potential clients 

prior to the show. Now is a perfect 

time to consider ordering the Tucson 

GemFair Buyer Company Roster, 

registered company mailing labels or 

custom mailing labels. With nearly 5,500 

companies available, it is a great way to 

renew your contact with people you saw 

at Tucson and encourage them to visit 

your booth at JCK show - Las Vegas.  

Call Charles in our Client Services 

department, and he can help you with 

your order.

Clearly, colored gemstones and 

cultured pearls are enjoying a high level 

of popularity. You can see that in nearly 

every consumer publication that you pick 

up today. Not only are they exhibiting 

more ads for colored gemstone jewelry 

but significant editorial coverage is being 

devoted as well. This renaissance of color 

in fashion is the greatest opportunity for 

our industry to add desperately missed 

profit margins to the bottom line. With 

nearly every big box store and e-tailer out 

there touting branded products with deep 

discounts and/or diamonds direct from 

the sites at razor thin margins, colored 

gemstones remain a solid bastion of 

healthy margins.

While the consumer is clearly 

motivated, they also have fundamental 

concerns that need to be addressed 

when they are trying to make informed 

buying decisions. For years, our clients 

have relied upon the AGTA members 

to provide them with clear and accurate 

information about their gemstone 

purchases. We need to renew ourselves to 

this commitment and make sure that our 

customers clearly understand that when 

they buy from a member of the AGTA, 

they can buy with full confidence.

Now, more than ever, one of the 

most powerful tools in your arsenal is a 

Gemstone Report from our Gemological 

Testing Center. With easily understood 

and scientifically accurate information, 

AGTA GTC Gemstone Reports bring 

added value to the sales presentation  

and give your customers the confidence 

they need to purchase with comfort.

Remember, AGTA Members receive 

preferred pricing. Why not check out our 

services available online today at www.

agta-gtc.org and learn how you can add 

this valuable sales tool to your colored 

gemstone jewelry presentation. ▲ 
 

 

Douglas Hucker

Executive Director

Douglas k. hucker,  
agta executive director

Membership Benefits
Currently, over 950 companies enjoy membership in the American Gem Trade Association. Membership in the AGTA  
entitles you to many benefits. The foremost benefit of membership is the greater level of confidence your customer  
gains knowing that you uphold the highest standards and ethics by belonging to the AGTA. But there is so much more:
 

• �Participation in AGTA tradeshows including the premiere colored gemstone event AGTA GemFair Tucson, MJSA, GemFair Las Vegas  

and the newly added Hong Kong Show.

• �Access to a valuable network of fellow gemstone professionals. The AGTA 2006-2007 Source Directory and Electronic Source Directory  

makes it easy for gemstone and jewelry professionals to get the information they need to purchase gemstones, jewelry, products,  

services and jewelry service providers from ethical and reliable suppliers- AGTA Members. Over 20,000 copies are distributed!

• �Preferred pricing for services at the AGTA Gemological Testing Center. Research shows that GTC reports will give customers the  

assurance they need to buy color with confidence. Visit www.agta-gtc.org for more information.

• �Discounts on our large variety of marketing materials including the Gemstone Enhancement Brochure, the stock photography program  

and postcard turnkey programs.

• �AGTA Association Health Programs allow members to receive special premium rates and enhanced insurance coverage. Benefits  

include health insurance, dental, vision, long-term care insurance and life insurance. For a free, no obligation quote, please visit 

www.associationpros.com

• �Savings with Office Depot, to start visit www.odams.net/registrations/assoc_serv.php. ▲

Are you taking full advantage of your benefits? For further information, please contact:

Joshua Garcia / Membership Coordinator / 800-972-1162 / membership@agta.org
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At the AGTA membership meeting held in 

Tucson, AZ on Sunday, February 5, 2006, 

seven members were inducted to the Board 

of Directors. Elections were held for President, 

Vice President, Secretary, Treasurer and three 

Director positions. The following officers were 

elected for Vice President and Secretary, and 

as well as three Director positions; these new 

officers will serve three-year terms. 

The following officers were elected: 

AGTA Elects New Board Directors

PResident- Rick kRementz
RKG 1866, LLC

vice PResident- omi nagPal
OMI GEMS, INC. 

secRetaRy- kamBiz saBouRi
GEM 2000, INC.

tReasuReR- samPat PoddaR
BYREX GEMS, INC.

diRectoR- Betty sue king
KING’S RANSOM

diRectoR- glenn lehReR
GLENN LEHRER DESIGNS

diRectoR- PeteR BazaR
IMPERIAL-DELTAH, INC. 

tReasuReR- samPat PoddaR

Congratulations to our new Board members! 

We look forward to a great year to come. The 

newly elected members of the Board will join the 

current Officers and Directors who are serving 

terms: Vice President, Barbara Lawrence; 

Secretary, Rick Krementz; Director, Michael 

Avram; Director, Steven Stieglitz; Director, 

Surinder Mittal; Director, Robert Bentley; 

Past President, Eric Braunwart. ▲

For additional information about the election 

and the Board of Directors, visit our website 

at www.agta.org. 
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The AGTA GemFair Cultured Pearl & Jewelry Design 

Pavilion is the best venue to buy colored gemstones, 

cultured pearls and the hottest trends in jewelry. No need 

to gamble on the AGTA Pavilion, this is the best place to 

experience the best, so come join us and hit the jackpot. 

Show dates and hours for the AGTA Pavilion are 10:00 

am to 6:00 pm Friday, June 2nd and 9:00 am to 6:00 pm 

Saturday, June 3rd through Tuesday, June 6th.

The AGTA GemFair Cultured Pearl & Jewelry Pavilion 

is located in the Venetian Hotel Grand Ballroom, adjacent 

to the Sands Expo Convention Center. The AGTA Pavilion 

will open on Friday, June 2nd and close on Tuesday, June 

6th in observance of Shavout. The main JCK show opens 

and closes a day later. 

Since the AGTA Pavilion opens one day before 

the main JCK Show, the AGTA provides buyers an 

opportunity to shop early. Cash in on “Gem Day” on 

Friday, June 2, 2006, and take advantage of the jump-start 

on buying. 

Gem Day also features seminars focusing on color 

and fashion presented by industry leaders. Hear about the 

newest trends for the jewelry industry. Look for the jewel 

next to all AGTA related events and sessions.

AGTA Pavilion Highlights:
•  AGTA GTC Portable Lab Facility- The AGTA GTC 

offers dealers and buyers critical information to make 

informed purchases. Document your purchases with a 

colored gemstone report from the industry’s premier 

laboratory.

•  Buyers will enjoy complimentary danishes and coffee

each morning (June 3rd -6th) from 9:00-11:00 am.

•  The AGTA Windows of Color Café will be open all 

week, including Gem Day, in the AGTA Pavilion and 

will feature delicious food, including Kosher selections, 

from the Venetian Resort and Hotel.

for our members that do not exhibit at 

Gemfair las Vegas, please contact Mary lou 

Keen or patti Grimes for more information 

at 800-972-��62. 

for those who have never attended- mark 

these dates on your calendar. ▲

AGTA GemFair Las Vegas: 
SpeCiAl Show dAteS & highlightS

Registration:
 (800)257-3626

www.agta.org

GemFair Cultured Pearl & Jewelry Pavilion
        At the JCK Show — Las Vegas

SPECIAL DATES AND TIMES! June 2–6, 2006.
• The AGTA GemFair Cultured Pearl & Jewelry Pavilion opens and closes one day before 

the main show. Show dates and hours for the AGTA Pavilion are 10am–6pm Friday, 
June 2nd and 9am–6pm Saturday, June 3rd–Tuesday, June 6th.

• Buyers can enjoy a complimentary danish and coffee each morning (June 3rd–6th) in 
the AGTA Pavilion from 9am–11am. 

• The AGTA Windows of Color Café will be open all week, including Gem Day, and will 
feature delicious food, including Kosher selections, from the Venetian Resort & Hotel. 

• Seminars focusing on color and fashion presented by industry leaders on Thursday,     
June 1st and Friday, June 2nd.

3413_AGTA_Vegas ad concepts.indd1   1 2/2/06   4:20:21 PM

June 2-6, 2006, Join us in The AGTA Gemfair Cultured 
pearl & Jewelry pavilion



p r i S M | S p r i n g  2 0 0 6

5

The 24th annual AGTA GemFair 

Tucson, once again lived up to its 

reputation as the world’s finest 

industry showcase of natural 

colored gemstones, cultured 

pearls and designer jewelry. 

AGTA GemFair Tucson concluded 

Monday, February 6th, after six 

days of intensive business. 

GemFair, which showcases the 

latest in natural colored gemstones 

and cultured pearls, products 

and trends, attracted retailers, 

manufacturers, media, and buyers 

from around the globe. AGTA’s 

Executive Director, Douglas K. 

Hucker announced final registration 

and exhibitor numbers for the 

2006 AGTA GemFair Tucson 

show. At show close, AGTA 

reported a 6.2 percent increase in 

attending companies, totaling 6,510 

companies representing 10,312 

buyers. AGTA GemFair Tucson, 

with a sold-out floor show, featured 

over 400 exhibitors.

One major highlight at this 

year’s show was the new AGTA 

Estate Jewelry Pavilion. The 

Pavilion offered the perfect venue 

to find the one-of-a-kind and hard to 

find colored gemstone and cultured 

pearl antique jewelry. Exhibitors 

offered the highest quality estate 

jewelry in a wide range of styles 

and price points. 

AGTA GemFair Tucson also 

featured the Spectrum of Design 

Jewelry Pavilion. Just as the 

fashion industry looks to the 

hottest designers to forecast the 

latest trends in fashion, style-savvy 

retailers look to AGTA’s designers 

to anticipate “what’s next” in 

colored gemstone jewelry design. 

The MJSA Pavilion provided 

the finest technology, components, 

and packaging solutions: quality 

castings, chain, computer software, 

displays, equipment, findings, 

machinery, metals, mold & 

model making supplies, and 

mountings. AJM s̓ At the Bench 

Live Demonstrations, sponsored 

by MJSA, AJM Magazine, Otto 

Frei and AGTA, were held near the 

MJSA Pavilion. Demonstrations 

were held throughout the week and 

were conducted by some of the 

nation’s most renowned jewelers 

and manufacturing experts.

Networking opportunities 

abounded off the show floor. To 

kick things off, the AGTA hosted 

the Annual Coyote Classic Golf 

Classic on Monday, January 30th 

benefiting the Special Olympics. 

Forty-four golfers participated 

in the event at Dell Urich Golf 

Course at Randolph Park. The 

winning foursome included 

Buyers Converge on Tucson 
for AGTA GemFair
THE WORLD’S NUMBER ONE NATURAL COLORED GEMSTONE EVENT.

sPectRum showcase

michael Behnam, Rafi Behnam and shawn Behnam

douglas huckeR and mayoR BoB walkuP



Mark your calendar 
to join us next year 

January 3�-february 
5, 2007 for AGTA 

Gemfair Tucson at the 
Convention Center in 

Tucson, Arizona. 

inforMAtion About 

the Show iS AVAilAble At

www.AgtA.org or by CAlling 

800-879-6259. 
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Clay Gideon, Tim Beatty, Brian 

Barker and George Miranda. On 

Wednesday, February 1st the AGTA 

hosted an opening night party. The 

2006 AGTA Spectrum Awards 

winners were honored for their 

outstanding achievements during 

the evening’s festivities. Nearly 

400 people gathered on Saturday, 

February 4th for the AGTA Dinner 

Dance celebrating AGTA’s 25th 

Anniversary. Sponsors included 

Philip Zahm & Associates and The 

JCK Shows. Guests enjoyed fabulous 

food, cocktails and live entertainment 

from the band Sambada. The 

AGTA honored its founding fathers, 

members, board members, honorary 

members, employees and industry 

partners during the event.

The AGTA GemFair seminar 

program proved very popular with 

participants, with packed rooms 

and hot questions. Attendees had 

the opportunity to learn from and 

network with peers and colleagues, 

ask questions and take home useful 

and practical information they can 

put to use immediately. The 32 

free seminars included practical 

bench techniques, effective sales 

and marketing strategies, financial 

management in today’s economy and 

industry trends. ▲

for further inforMAtion, 
pleASe ContACt:

Mary Lou Keen

Trade Show and Membership Manager

3030 LBJ Freeway, Suite 840

Dallas, TX 75234

Tel: 800-972-1162 Fax: 214-742-7334

E-mail: shows@agta.org

Website: www.agta.org 

omi nagPal, ashok sancheti, Jeff BilgoRe and eRic BRaunwaRt sandRa day o’connoR, douglas huckeR and maRy lou keen

aRena



The AGTA released the 2006-2007 AGTA Source Directory. The Directory makes it easy for gemstone and jewelry 

professionals to get the information they need to purchase gemstones, jewelry, products and services from ethical and 

reliable suppliers. 

If you are trying to locate natural colored gemstones and cultured pearls, the AGTA Source Directory is the most 

comprehensive directory you can find. It is available in two formats, printed or electronic.

the AgtA printed SourCe direCtory 
•  General information regarding birthstones, anniversary gemstones, 

gemstones by color, gemstone enhancement information and more. 

•  An alphabetical listing of our wholesale members (gemstone dealers) 

containing their address, contact name, phone and fax numbers, email and 

web addresses.

•  A comprehensive alphabetical listing of gemstones and what companies 

you can purchase them from. 

•  An alphabetical listing of our affiliate members (designers, manufacturers, 

retailers, etc.) containing their address, contact name, phone and fax 

numbers, email and web addresses.

•  An alphabetical listing of industry specific products and services and what 

companies you can purchase them from. 

•  A listing of all our members sorted alphabetically.

the AgtA eleCtroniC SourCe direCtory

Inside the printed 2006-2007 AGTA Source Directory you will find an 

easy-to-use CD with everything the print version contains-and more. Load 

the CD just once onto your office, home and laptop computer. From then on, 

the little AGTA logo that sits on our desktop is all you will need. Click to…

•  Search for an AGTA member by name, firm, or special product/service category.

•  Retrieve detailed information about AGTA members, including “hotlinks” 

to their web pages and email addresses.

•  Get member information sorted alphabetically by state and city.

•  Update the member listings monthly through your Internet 

connection. Just click the “update” button.

The source directory is free for anyone in the gemstone or jewelry 

industry who purchases wholesale for the purpose of resale. To reserve 

your copy of the 2006-2007 AGTA Source Directory contact us today at 

800-972-1162 or info@agta.org. ▲

2006-2007 Source Directory Released
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We encourage you to install the CD and start enjoying this useful resource tool. 
If you have any questions, need additional information, or would like a printed directory 

to supplement your CD, please call 800-972-1162 or email us at info@agta.org.
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for only the fourth time in three decades, the Gemological institute of America is inviting the international 

gem and jewelry community to come together for an event unlike any other. it’s time for the 4th international 

Gemological Symposium (August 27-29)!

During this important event, scientists, educators, and business leaders will offer their findings and insights on a vast array of topics. 

This year’s show will be held in San Diego hosting an outstanding lineup of speakers and spectacular social events.

As an AGTA Member, you are eligible to receive a discount once ten members sign up to go. The at-the-door registration fee is $1595, 

but if ten AGTA members are registered to attend, you pay only $995! (That’s a $600 savings per person!) THIS SPECIAL RATE ENDS 

JUNE 15! For more information, please contact Joyann Schalk at 800-972-1162 or joyann@agta.org. ▲

4th International Gemological Symposium



2006
Spectrum Awards
Competition:
The Hottest and Sexiest
Trends Start Here

In October the American Gem Trade Association hosted its 

22nd annual Spectrum Awards. Held in Carlsbad, California, 

at the GIA campus the judges reviewed 456 submissions of 

incredible jewelry and lapidary designs for the 2006 AGTA 

Spectrum Awards competition.

The AGTA hosted another unforgettable Editor Event. 

In the heart of the GIA campus, with grand ocean views, this was 

the ideal location to display the 2006 AGTA Spectrum Awards. 

Every piece of jewelry and gemstone was displayed for the 

fashionistas viewing pleasure. Editors, stylists and the trade press 

oogled the spectacular pieces. The AGTA would like to thank all 

of the designers and lapidaries who entered the competition to 

make the event a huge success. With such beautiful baubles and 

glamorous gems, next years event will be highly anticipated.

The 2006 AGTA Spectrum Awards were presented during 

the 2006 AGTA GemFair Tucson, held February 1-6, 2006 at 

the Tucson Convention Center in Tucson, 

Arizona. AGTA Spectrum Awards recipients 

were recognized at the Opening Night Reception 

and Awards Gala held Wednesday February 

1st from 6:00 p.m. - 9:00 p.m. at the Tucson 

Convention Center in the Leo Rich Theatre. 

Guests enjoyed complimentary cocktails, 

light hors d’oeuvres and entertainment. ▲

8

s P e c t R u m  a w a R d s

laRRy woods, dalan haRgRave and John dyeR
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2006 AGTA Spectrum Award Winners

SpeCTruM – BeST Of SHOW
samuel getz

samuel getz Pr ivate Jewelers

SpeCTruM – BeST uSe Of COlOr
Jack demer j ian

J .  demere designs

SpeCTruM – fASHiON fOrWArD HONOrS
men’s div is ion

avi Raz, a & z Peals,  inc.

women’s div is ion

devta doolan, devta doolan Jewel r y
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SpeCtruM – bridAl weAr CAtegory

firST plACe
Robert Peliccia
J. R. Dunn Jewellers

SpeCtruM – buSineSS/dAy weAr CAtegory

SpeCtruM – Men’S weAr CAtegory

firST plACe
mark schneider
Mark Schneider Design

SeCOND plACe
gregore morin
Gregore Joailliers

THirD plACe
garo demirjian
Demirjian Jewelry Design

firST plACe
Jack demerjian
J. Demere Designs

SeCOND plACe
troels d. larsen
Jacobus Goldsmiths

THirD plACe
mark schneider
Schneider Design Studio

MANufACTuriNG HONOrS
khai le
Charles Koll Jewellers

SpeCtruM – CASuAl weAr CAtegory

firST plACe
darius Brasky
Paul C. Lirot Jewelers

SeCOND plACe
dalan hargrave
GemStarz

THirD plACe
Jack demerjian
J. Demere Designs

MANufACTuriNG HONOrS
cornelis hollander
Cornelis Hollander Designs, Inc.

SpeCtruM – eVening weAr CAtegory

firST plACe
thomas dailing
Thomas Dailing Designs

firST plACe
samuel getz
Samuel Getz Private Jewelers

THirD plACe
frederic sage
Frederic Sage

MANufACTuriNG HONOrS
Bayot heer
Jewels by Design

SeCOND plACe
garo demirjian
Demirjian Jewelry Design

THirD plACe
Brenda J. warburton
Austin & Warburton

HONOrABle MeNTiON
Robert Peliccia
J. R. Dunn Jewellers

�0



2006 AGTA Cutting Edge Award Winners

Cutting edge – A2 – open CAtegory All other fACeted

firST plACe
Brent malgarin
ARINI.

SeCOND plACe
John dyer
Precious Gemstones Co.

THirD plACe
Philip zahm
Philip Zahm & Associates

Cutting edge – A3 – open CAtegory phenoMenAl geMStoneS diViSion

firST plACe
allen kleiman
A. Kleiman & Co.

SeCOND plACe
Joseph ambalu
Amba Gem Corp.

CuTTiNG eDGe – BeST Of SHOW
al len kle iman

a. kle iman & co.

��

Cutting edge – A1 – open CAtegory ClASSiC geMStone

firST plACe
allen kleiman
A. Kleiman & Co.

SeCOND plACe
Joseph ambalu
Amba Gem Corp.

THirD plACe
Joseph ambalu
Amba Gem Corp.

HONOrABle MeNTiON
Philip zahm
Philip Zahm & Associates

firST plACe
allen kleiman
A. Kleiman & Co.



Cutting Edge – e – combination

first place
Larry Woods 
Jewels From The Woods

SECOND place
Dalan Hargrave 
Dust Devil Mining Co.

THIRD place
Michael M. Dyber 
Ledge Art Studio

Cutting Edge – C – faceting

first place
John Dyer 
Precious Gemstones Co.

SECOND place
Ben Kho 
Kho International

THIRD place
John Dyer 
Precious Gemstones Co.

Cutting Edge – D – carving

first place
Larry Woods 
Jewels From The Woods

SECOND place
Dalan Hargrave 
GemStarz

THIRD place
John Dyer 
Precious Gemstones Co.
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The AGTA Spectrum Awards, considered the most respected and prestigious creative award for 

the design industry, has been honoring artistic excellence for outstanding jewelry design and 

lapidary art for over two decades.

We encourage all established and aspiring jewelry designers and lapidaries to enter the 2007 

AGTA spectrum Awards. Nothing distinguishes your work and brings more recognition to you 

than honors from this competition. Winning an AGTA spectrum Award will definitely be one of 

your best accomplishments of the year. Here’s why: 

 

Respected. 
The AGTA Spectrum Awards competition is viewed by the industry as a mark of outstanding 

quality and achievement. The AGTA Spectrum Awards are presented by the American Gem Trade 

Association, the leading natural colored gemstone and cultured pearl association. 

2007 AGTA Spectrum Awards

Cutting Edge – b – pairs & suites

first place
Ben Kho 
Kho International

SECOND place
Douglas Mays 
Wild & Petsch USA

THIRD place
Joseph Ambalu 
Amba Gem Corp.

Honorable Mention 
Thomas A. Trozzo 
Trozzo



rigorouS. 
The AGTA has the most prestigious panel of judges of all the 

gemstone and jewelry competitions in the nation. Award winners 

will be selected by a jury of esteemed industry professionals 

which includes a designer, manufacturer, retailer, lapidary and 

an editor. Entries are judged on a solid criterion which includes 

overall beauty and wearability, innovative design, effective use 

of materials, quality of gemstones, quality of workmanship, 

broad-base consumer appeal and potential to generate positive 

publicity for natural colored gemstones.

rewArding. 
The AGTA Spectrum Awards are regarded as the preeminent 

achievement of the industry. Winners of the illustrious award 

receive tremendous exposure including:

•  A cocktail reception and editor event will be held in 

conjunction with the competition giving the nation’s top 

fashion/accessory editors, stylists, producers and costume 

designers the opportunity to preview the winning collection.

•  Award winners are recognized in print for their spectacular 

and trend-setting designs. Photographs and a detailed 

description are featured in the January and February issues 

of every leading trade publication.

•  Award-winning pieces are displayed at AGTA GemFair 

Tucson and AGTA GemFair Las Vegas, giving winners 

exposure to tens of thousands of potential customers.

This year the AGTA Spectrum Awards, known for spotlighting 

the best in innovative and cutting-edge design, will broaden its 

focus to include classical jewelry. The new Classical category 

emphasizes the traditional. Artists working in time honored 

techniques and long established aesthetics are invited to 

compete. The essence of this new category is timeless beauty; 

that is familiar and yet exceptional. Spectrum Award categories 

include Classical, Bridal, Day, Men’s, Evening Wear, Fashion 

Forward Honors and Manufacturing Honors.

The AGTA Cutting Edge Awards honor excellence and 

creativity of the lapidary arts, including natural colored 

gemstones and cultured pearls, carvings, other gem materials and 

objects of art in North America. Cutting Edge Awards categories 

include: Open Category, Pairs & Suites, Faceting, Carving, 

Combination and Objects of Art.

eligibil ity 

The Spectrum Awards competition is open to all individuals 

living in North America. You do not have to be a member of 

the AGTA to enter. Any jewelry produced after October 2005, 

and not previously entered into an AGTA competition may be 

entered. Entries must be finished pieces; no drawings will be 

accepted. 

deAdlineS 
Deadline for entry is September 22, 2006. Judging will occur 

during the month of October. 

Entry forms are available on our website (www.agta.org) or by 

calling 800-972-1162.

new york City drop-off progrAM
Once again the AGTA is offering the New York City Drop-Off 

Program. Any entrant can hand deliver their AGTA Spectrum 

Awards or Cutting Edge entries in New York. Competition 

pieces may be dropped off in person on Thursday, October 12, 

2006 between the hours of 10:00 am and 2:00 pm. Deliveries 

must be made in person at the AGTA laboratory located at 18 

East 48th Street, Suite 502, New York, NY 10017. Paperwork 

and payment must be submitted to the AGTA’s Dallas office by 

September 22, 2006.

For complete AGTA Spectrum 

Awards information, please refer to 

our website: www.agta.org. Entry 

forms are available by emailing 

spectrum@agta.org, 

or by calling the AGTA at 

800-972-1162/214-742-4367. ▲

We encourage you to be a part of the prestigious 2007 Spectrum and Cutting Edge Awards. Imagine your winning designs 

in Prism, showcased at GemFair or even gracing the covers of the trade magazines. Talk about exposure. For more 

information on the 2007 Spectrum and Cutting Edge Awards, please contact 800-972-1162 or visit www.agta.org
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One might 
expect that 
anyone 
submitting 
pearls for 
laboratory 
testing would 
be aware of 
the differences 
between the 
natural and 
cultured types. 

Surprisingly enough, this is not always 
the case. Many believe the only 
difference is between pearls formed in 
shells and those produced artificially. 
In reality, there are three different 
types of pearls: natural (formed in 
shells without human intervention), 
cultured (formed in shells with human 
intervention) and imitation (not formed 
in shells at all). And a fourth type, 
treated pearls, is becoming ever-more 
common.

One major reason for this misunderstanding is that 

natural pearls are rarely found in the trade. Natural 

pearls nowadays are mostly found in auction houses 

and with estate jewelers, where they are traded for high 

prices. Depending on the size, a single natural pearl 

necklace can easily be worth more than a million dollars 

(Fig. 1). At the American Gem Trade Association 

Gemological Testing Center (AGTA GTC), we see as 

many natural as cultured pearls and must distinguish 

between them. The following short paper will inform 

you about the various types of pearls, their imitations, 

treatments, and the services the AGTA-GTC offers for 

your peace of mind in purchasing pearls.

whAt iS A peArl?
Pearls consist mainly of calcium carbonate and a 

small amount of organic material. The pearly luster 

or orient is due to light scattering and interference on 

sub-microscopic platelets of aragonite (Fig. 2). This 

nacreous aragonite is also called mother-of-pearl or 

nacre and, in a round pearl, is deposited in a concentric 

array. The aragonite is secreted by a thin skin or mantle 

epithelium that covers the inside of the shell, or, in 

the case of the pearl, surrounds the pearl, secreting the 

aragonite layer in concentric layers (Fig. 3).

nAturAl peArlS
Formed accidentally by wild shells without the 

intervention of man, natural pearls are extremely 

rare compared to the cultured product. They grow in 

saltwater oysters, as well as freshwater shells. There 

is only a limited number of shells and oysters that can 

produce pearls. 

Apart from the nacreous pearls produced by shells 

and oysters, there are also porcellaneous concretions 

produced by saltwater snails, which lack the pearly 

luster. The most famous is the pink conch pearl. Even 

more rare is Southeast Asia’s melo pearl.

fiGure �: this natuRal Black PeaRl necklace was sold at a 
chRistie’s auction in 1999 foR 1.4 million dollaRs. the diameteRs 
of the PeaRls Reach 13 mm. Photo: henRy a. hänni, ©ssef swiss 
gemmological institute
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dR. loRe kiefeRt

F A S C I N A T I O Npearls
natuRal ,  cultuRed & im itat ion PeaRls

gemological Testing Center
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Cultured pearls
Virtually all pearls on the market today are cultured. 

Natural pearls can still be found in oysters used for 

culturing pearls, but are extremely rare. Japan’s Kokichi 

Mikimoto invented the modern culturing technique in 

the 1890’s, using Akoya oysters. The process, which is 

still used today, involves implanting a small piece of 

aragonite-producing mantle skin (epithelium) from one 

oyster into the body of another, together with a round 

shell bead. The mantel epithelium forms a pearl sack 

around the bead and starts depositing aragonite platelets 

onto the bead.

Some call this process bead nucleation. While the 

bead does not contribute to the production of nacre, it is 

helps the process by adding both shape and larger size to 

the finished product.

This method is still applied today to produce saltwater 

pearls with a bead for Akoya, South Sea, Tahiti, and 

Mexican pearls. On average, the nacre thickness in 

Akoya and Mexican cultured pearls is from 0.2 to 2 mm; 

in South Sea or Tahitian cultured pearls it can reach up 

to 5 mm.

Freshwater cultured pearls generally do not contain 

a bead. Here, only the 

mantle epithelium is 

implanted in the shell 

and stimulates the pearl 

growth. Some call this 

process tissue nucleation. 

Up to 30 pearls can be 

simultaneously cultured in a single freshwater oyster.

The first cultured freshwater pearls came from Lake 

Biwa in Japan and had the shape and size of irregular 

rice grains. Currently, the majority of freshwater pearls 

are produced in China, and their quality has improved 

significantly, both in size and in roundness (Fig. 4).

Keshi cultured pearls are a byproduct of pearl 

culturing. Initially, the word Keshi was used to describe 

small pearls in Akoya oysters, which developed through 

an injury of the mantle when the bead was inserted. 

Today, the term is used for all saltwater pearls without 

beads. In South Sea cultured pearls, the bead can be 

rejected by the oyster, but the epithelium still produces a 

pearl. In cases where the pearl sack already exists from 

a first harvest, but the sack has rejected the bead, an 

irregular cavity may form in the pearl.

What’s the difference?
At this point, many are probably a bit perplexed. Both 

natural and cultured pearls are formed in the same 

shells. One grows naturally, the other through human 

intervention. So who cares just who gets things started? 

It’s all the same after that, isn’t it?

If you are a pearl buyer, you should not only care, but 

understand. Natural pearls are tiny wonders of nature. 

There are figures around that only one in 10000 shells 

contain a pearl. And then this pearl is not necessarily 

round. Or it is only small. 

Consider the following. A natural pearl generally 

consists of 90% or more nacre. The thickness of a single 

millimeter of nacre is approximately 1000 layers.  

Since it grows on both sides of a point, a spherical 

natural pearl of 10 mm size would contain roughly 5000 

nacre layers. Since pearl growth averages about 1 mm 

(500 layers) per year, a 10 mm natural pearl would  

take roughly ten years to form.

Now imagine that you put a nine-millimeter bead  

into the oyster for one year. That same 10 mm pearl  

takes just one year to grow, rather than ten. And the 

success rate with pearl culturing is almost 100 %, 

meaning that almost out of every shell used you get a 

nice spherical cultured pearl. Or, take the freshwater 

shell, where you can have up to 30 pearls in one shell! 

They may have a considerable size, they may be round, 

but they are not rare.

This statement may come as a shock, but it is true:  

a fine 10-mm natural pearl of round shape is roughly  

a million times more rare than a cultured pearl of  

similar quality. Increase the size and that rarity  

continues to increase.

Distinction between natural and cultured pearls

The most important separation method for natural 

and cultured pearls is via x-radiography. Similar to a 

medical x-ray, this method involves tiny differences in 

transparency when a pearl is exposed to x-rays while 

Figure 2: Scanning Electron Microscopy (SEM)  
reveals the nature and size of the aragonite 
layers that form a pearl. Very often, one can 
observe a spiral pattern on the surface of pearls. 
Photo: REM Labor, Universitaet Basel, Switzerland

Figure 3: Schematic diagram of the formation 
of a natural pearl. Henry A. Hänni, ©SSEF Swiss 
Gemmological Institute

Figure 4: 
Freshwater 
cultured 
pearls become 
increasingly 
better. Photo: 
Min Htut, ©AGTA 
Gemological 
Testing Center
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resting on top of a 

piece of film. The 

resulting negative 

image reveals subtle 

details within the 

interior of the pearl.

Radiographs of 

natural pearls often 

have dark centers and 

several concentric rings; bead cultured pearls typically 

show the bead nucleus in a lighter color than the 

surrounding nacre.

Freshwater cultured pearls usually show a very fine 

irregular line in the center. The latter are sometimes 

difficult to distinguish from natural pearls, especially 

when drilled. A clue is provided by chemical analysis. 

Freshwater pearls contain manganese, while in saltwater 

pearls, manganese is either entirely absent, or present in 

only trace amounts. 

Keshi cultured pearls generally show irregular 

cavities of various size. In these situations, if there is 

no additional evidence, distinction from hollow natural 

pearls is sometimes impossible. Figure 5 shows an x-

radiograph of various types of pearls.

peArl iMitAtionS
Pearls are imitated by various products. Generally, 

a glass bead is covered with an iridescent material, 

imitating the luster of 

a natural pearl. Shell 

beads are also used 

as pearl imitations 

(Fig. 6). These have 

the same physical and 

chemical properties 

as pearls; therefore 

they are harder to 

distinguish from 

natural pearls.

Imitation pearls should always be sold 

with the “imitation” prefix, and never should simply 

be called pearls. Generally, imitation pearls are easy to 

distinguish from both natural and cultured pearls because 

they do not possess the overlapping platelets of aragonite 

(visible with the microscope).

peArl treAtMentS
Like many gemstones, pearls are also treated to improve 

their appearance. Some enhancements are considered 

common trade practice, such as the bleaching of whitish 

pearls or polishing with a soft material (e.g. ground 

nutshell; Fig. 7). Others, especially color alteration, have 

to be declared according to international rules.

Various methods are used to alter color. The oldest 

and often easiest to detect is dyeing with organic dyes. 

This can generally be seen by peering down the drill hole 

with the microscope (Fig. 8).

The use of silver nitrate is a common practice to 

imitate black pearls, although nowadays it is not widely 

used. Silver nitrate in bead-nucleated cultured pearls 

can be detected in the x-ray image, because it is inert to 

x-rays and leaves a light ring or part-ring between the 

bead and the nacre. Freshwater nacre can be altered to 

become black by irradiation. Recently, several processes 

are being used to produce a better yellow in South Sea 

cultured pearls, or to obtain a brown color in Tahitian 

cultured pearls. These color modifications are sometimes 

hard to verify, even with advanced testing methods.

the AgtA gtC peArl
identifiCAtion report
By now it should be clear that pearl testing should not be 

taken lightly. This is a job for experts.

There is certainly nothing wrong with purchasing any 

type of pearl, be it natural, cultured, imitation or treated. 

Each has its place in the market. But when we make an 

important purchase, we expect to get what we pay for. 

And thus when we make these purchases, it is wise to 

seek expert help. 

The experts at the AGTA GTC have a wide range of 

services to offer. We not only provide 

comprehensive testing, separating 

natural, cultured and imitation pearls, 

but we also identify enhancements.

Such testing gives true 

peace-of-mind (Fig. 9). And, 

if you’re among the lucky few, 

you might even discover that 

your grandmother’s pearls 

are natural. ▲

fiGure 5: x-RadiogRaPh of vaRious 
PeaRl stRands. fRom toP to Bottom: 
south sea cultuRed PeaRls, natuRal 
PeaRls, akoya cultuRed PeaRls, 
fReshwateR cultuRed PeaRls of 
diffeRent size and Quality. Photo: 
henRy a. hänni, ©ssef swiss 
gemmological institute

fiGure 6: these imitation PeaRls 
weRe sent to the laBoRatoRy 
foR testing. the Bead was made 
of motheR-of-PeaRl to imitate the 
same sPecific gRavity as cultuRed 
PeaRls. Photo: min htut, ©agta 
gemological testing centeR

fiGure 7: at PasPaley in daRwin, 
austRalia, the PeaRls aRe slightly 
Polished using gRound 
nutshell. Photo: loRe kiefeRt, 
©ssef swiss gemmological 
institute

fiGure 8: when looking 
down the dRill hole of a dyed 
PeaRl, a coloR concentRation 
which is moRe intense than 
the oveRall coloR of the PeaRl 
indicates aRtificial coloRation. 
Photo: henRy a. hänni, ©ssef 
swiss gemmological institute 

fiGure 9: agta 
gtc PeaRl RePoRt 
foR a stRand of 
south sea cultuRed 
PeaRls. ©agta gemological 
testing centeR

services to offer. We not only provide 

comprehensive testing, separating 

natural, cultured and imitation pearls, 

but we also identify enhancements.

if you’re among the lucky few, 

you might even discover that 

PeaRls. ©agta gemological 

P E A R L  I D E N T I F I C A T I O N  R E P O R T

The item described below has been examined by at least two professional

staff gemologists of the AGTA Gemological Testing Center. The results of

the examination are presented here subject to the limitations printed on the

reverse of this report

Item Description:

Pearl strand (see photo)

Number of pearls examined:

29

Color:

White

Drilling:

Drilled

Gross weight of strand (gm):

87.05

Approximate dimensions (mm):

17.48 x 16.33 x 11.20 and

13.07 x 12.39 x 9.04

Shape:

Baroque

    Enhancement:

NoneResult:

CULTURED PEARLS 1

Variety:

NACREOUSComments:

1  # 1, 5, 8, 9, 15, 18, 19, 23, 25 are Keshi cultured pearls.

The reverse of this page is an integral part of the report, it

contains important information that may help in the

interpretation of the information on this side.

     Riccardo Befi

     Dr. Lore Kiefert    For and on behalf of the

Tests Carried Out  to Establish the Identity of the Pearls Described Herein

Refractive index    
Specific gravity     Hand spectroscope   

Microscope    Polariscope      FTIR
Other  

Radiography      
Raman       

UV/vis/NIR

Image spec      XRD

EDXRF 

Date:
SAMPLE

Report No. SAMPLE
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OscarColorColor Sparkled on the Red Carpet  
at the 78th Annual Academy Awards
 

 

Best Supporting Actress nominee Keira Knightley was 

breathtaking in a Vera Wang eggplant colored dress. Even 

more breathtaking was her vintage Bulgari necklace. Covered 

in emeralds, rubies, sapphires and diamonds, the vintage 

piece from the 1960s completed her ensemble. Knightley 

was not the only star who uncovered a vintage treasure. 

Jennifer Anniston and Best Supporting Actress nominee 

Michelle Williams also flaunted vintage pieces. Jann Carl 

from Entertainment Tonight selected a stunning necklace 

to compliment her plum colored gown. Her gold chocker 

necklace featured beautiful pink and green tourmalines.  

The former bare necks of the red carpet envied the bejeweled 

necklaces- which will undoubtedly be a trend for the rest  

of the year. 

 

The chandelier earrings have evolved into stunning drops 

with a modern and sleek look. Best Actress winner Reese 

Witherspoon sparkled in her eye-popping chandelier earrings. 

The soft pink coral briolette and diamond earrings put the 

finishing touch on her beaded look. Amy Adams, nominated 

for Best Supporting Actress, was covered from head to toe 

in Carolina Herrera- literally. Exquisite aquamarine drops 

dripped from her ears to accent the chocolate-colored attire. 

Jessica Alba glittered in a flowing and fitted golden Versace 

dress. Her golden look showcased dazzling earrings featuring 

intense yellow beryl. 

 

Rings were bold and eye catching this year. Hustle and Flow 

actress Taraji P. Henson’s finger glimmered with a gorgeous 

turquoise cabochon ring. A winning combination of turquoise 

jewelry made Ms. Henson a knockout. Kiera Knightley’s 

ensemble also featured a spectacular 17.28 carat emerald 

cocktail ring. 

 

1.

2. 3.

Award winning celebrities dazzled the  
red carpet at this year’s Academy Awards  
by opting to add colored gemstone jewelry  
to their lives. From amethyst to turquoise,  
and modern to vintage, color exploded  
across the Oscar scene.
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Color Sparkled on the Red Carpet  
at the 78th Annual Academy Awards
 

FIRM MEMBERS:
Richard Wong
P. Intercontinental, Inc.
619 S. Olive St., 3rd Fl.
Los Angeles, CA 90014

Anthony Samuels
Samuelsons, Inc. 
617 S. Olive St., Ste. 1012
Los Angeles, CA 90014

Karen Gray 
Desert Sun Mining & Gem 	
  Co., Inc. 
PO Box 89
Depoe Bay, OR 97341

Salma Patel 
Lightning Opals, Inc. 
4744 N. Campbell Ave.
Tucson, AZ 85718

Simon Ghassabian
Talexia
98 Cutter Mill Rd., Ste. 315N
Great Neck, NY 11021

Paul Jacquemart
South American Imports
4813 California Ave. SW
Seattle, WA 98116

Arthur Groom 
Arthur Groom & Co.
262 E. Ridgewood Ave.
Ridgewood, NJ 07450

Anil Tak
Golden Stone USA Impex, Inc.
606 Hill St., Ste. 509 A
Los Angeles, CA 90014

Larry Woods
Jewels From The Woods
PO Box 1155
Blanco, TX 78606

Danny Dilman
Paragon Pearls
10 West 47th St., Ste. 306
New York, NY 10036

AFFILI ATE 
MEMBERS
Mia Katrin Hartsook 
Jewel Couture, LLC
PO Box 1426
Banner Elk, NC 28604

Tammy L. Williams
J. D. Jewelers, LLC
4485 Tench Rd., Ste. 2310
Suwanee, GA 30024

David Hevia
Kiefer Village Jewels
37850 Meridian Ave.
Dade City, FL 33525

Robert Moussa
Bijou Jewelers, Inc.
13801 Danielson St.
Poway, CA 92064 

Roman Krukowski
Epsilon Jewelry Corp.
70 W. 40th St.
New York, NY 10018

Jane Taylor Jewelry, LLC 
Jane Taylor
70 Main St.
Northampton, MA 01060

Michele Sonner
Michou
4925 W. Lake Blvd.
Homewood, CA 96141

Jacqueline Martin
Mineral Kingdom
1221 Potomac St. NW
Washington, D.C. 20007

Brian Sholdt
Sholdt Design
1424 4th Ave., Ste. 331
Seattle, WA 98101

Jim Summa
Summa Jewelers
115 W. Argonne
Kirkwood, MO 63122

William Rohtert
William Rohtert, GG
710 9th St., Ste. B
Hermosa Beach, CA 90254

D.C. Baid
C.M. Diamond (NY), Inc. 
2 W. 45th St., Ste. 1408
New York, NY 10036

Robert James
International School  
  of Gemology
8925 Brae Vista 
San Antonio, TX 78249

Gary Flyer
Martin Flyer, Inc. 
48 W. 48th St., Ste. 401
New York, NY 10036

Nikki Musial Barnes
Nikki Musial Barnes
1600 Oak Park Rd.
Rock Hill, SC 29730

Bill Kent
William Kent Corporate 
PO Box 5915
Victoria, BC V8R 658
Canada

Gavreal Feder
J. Feder, Inc. 
230 S. Bemiston Ave.,  
  Ste. 1012
St. Louis, MO 63105

Alan Levy
J. & S.S. DeYoung, Inc. 
608 5th Ave., Rm. 708
New York, NY 10020

James B. Kehoe
Kehoe’s Agate Shop, Inc. 
1020 Holt Dr. 
Bigfork, MT 55991

Kent Raible
Kent Raible Jewelry
PO Box 825
Nevada City, CA 95959

The Oscar’s red carpet, with its long history of ushering 

in the newest trends in fashion and color, was a wonderful 

parade of colored gemstone jewelry, which will no doubt 

influence and spark consumer interest. ▲ 

 

For more information on colored gemstones and cultured 

pearls or to see some of the seasons hottest looks please 

log on to www.AddMoreColorToYourLife.com. 

 

1. Reese Witherspoon 2. Keira Knightley 3. Taraji P. Henson’s 
4. Amy Adams 5. Jessica Alba 6. Jann Carl

4. 5.

6.



James L. Sweaney
Mardon Jewelers
3640 Main St. 
Riverside, CA 92501

Art Sahagian
Mars Jewelry Manufacturing
635 S. Hill St., Ste. 603
Los Angeles, CA 90014

Marya Dabrowski
Marya Dabrowski
11 S. Angell St., Ste. 312
Providence, RI 02906

Suzanne Arkless
Suzanne Arkless
PO Box 213
Seabeck, WA 98380

F. Paul Mooney Jr. 
Fuller Findings, Inc. 
151 Exchange St. 
Pawtucket, RI 02866

Robert C. Cole
Maria C. Designs, Inc. 
2901 Juan Tabo Blvd. NE,  	
  Ste. 116
Albuquerque, NM 87112

Eric G. Phillips
Carats, Inc. 
12333 Wayzata Blvd. 
Minnetonka, MN 55305

James Tuttle
Green Lakes Jewelry Works
7900 E. Green Lake Dr. N.,  	
  Ste. 6
Seattle, WA 98103

Teri L. Rosette
Blowfish Designs
2669 SW Vistas Ave.
Portland, OR 97201

Kooroosh Maccabi
California Designs
606 S. Olive St., Ste. 2145
Los Angeles, CA 90014

Tarun Dangayach
Color Jewels, Inc. 
2 W. 46th St., Ste, 704
New York, NY 10036

Mark Ebert
Ebert & Co. 
606 S. Olive St., Ste. 1015
Los Angeles, CA 90014

Kurt Rothner
Excalibur
8840 Beverly Blvd. 
W. Hollywood, CA 90048

Haggai Golan
Haggai, Inc. 
49 W. 45th St.
New York, NY 10036

Prabha Gupta
Incon Jewelry, Inc. 
2 W. 46th St., Ste. 603
New York, NY 10036

Michele Boily
Imperial Smelting &  
  Refining Co. 
451 Denison St. 
Markham, ON L3R 1B7
Canada

Louise Hildebolt
Melamun Designs, Inc.
1755 Lochrest Dr.
Chesterfield, MO 63017

Belinda Cole
Sibella
25A Main St.
St. Thomas, VI 00802

Stuart L. Singer
Stephen L. Singer, Inc. 
555 Fifth Ave.
New York, NY 10017

Brent Adleman
Bellarri, Inc. 
7400 E. McDonald Dr.,  
  Ste. 110
Scottsdale, AZ 85250

Matt Hakimi
CH Hakimi, Inc. 
747 Middle Neck Rd.
Great Neck, NY 11024

Marylouise Lugosh
The Contemporary Design 	
  Group
312 Lynch Rd. 
Newcastle, ME 04553

David R. Walker
David & Company 
232 Boylston St. 
Chestnut Hill, MA 02467

Hartley Brown
Hartley Brown, LLC
608 5th Ave., Ste. 409
New York, NY 10020

Michael S. Haber
Michael S. Haber, Ltd. 
23 E. Wynnewood 
Wynnewood, PA 19096

Pey Yuan 
Pey Yuan California, Inc. 
17532 Griffin Ln., Ste. 5
Huntington Beach, CA 92647

Nick Haghighat 
Vendoro
608 5th Ave., Ste. 904
New York, NY 11024

Cyril Saelens 
3Design Software Solutions
606 S. Hill St., Ste. 810
Los Angeles, CA 90014

Roy Hosoda
Okamoto Corporation
1342 Barclay Blvd.
Buffalo Grove, IL 60089
 

David Olson
Roland DGA Corp. - Advanced  	
  Solutions Division
25691 Atlantic Ocean Dr.,  	
  Ste. B-7
Lake Forest, CA 92630

Bijan Elihu
B & R Trading Corp.
10 W. 47th St.
New York, NY 10036

Peggy Gottlieb
Bluegrass Jewels & Antiques
9615 Brighton Way, Ste. 422
Beverly Hills, CA 90210
 

Alan Levy
J. & S.S. DeYoung, Inc.
608 Fifth Ave., Ste. 708
New York, NY 10020

Jerome Heidenreich
Jerome Heidenreich
607 So. Hill St., Suite 226
Los Angeles, CA 90014

Earl Allen
1700 Ocean
1700 Ocean Ave.
Santa Monica, CA 90401

Maureen Mc Intyre
Andin International, Inc.
609 Greenwich St.
New York, NY 10014

Gokcen Adiguzel
Damanti’s, Inc.
10833 Wilshire Blvd., Ste. 203
Los Angeles, CA 90024

Sam Farkas
First Class Trading, Inc.
63 Flushing Ave., Bldg. #27
Brooklyn, NY 11205
 

Silvio Hidalgo
Hidalgo Corp.
14 NE 1st Ave., Ste.1009
Miami, FL 33132
  

Kirkor Bardisbanyan
Marquesa, Inc.
6710 Valjean Ave.
Van Nuys, CA 91406
 

Patrick Murphy
Murphy Design, Inc.
420 N. 5th St., Ste. 710
Minneapolis, MN 55401
 

Johnson Lu
New York Jewelry Mart Corp.
26 W. 46th Street
New York, NY 10036
 

Ken Kincaid
Rego Mfg. Co., Inc.
Box 838
Bucyrus, OH 44820

Chris Schlueter
William August
55 E. Washington St., Ste. 834
Chicago, IL 60602-2663
 

Yoni Ben-David
Yanni B.
2 W. 45th St., Ste. 1406
New York, NY 10036
 

Michael Azizi
Designer’s Jewelry Collection
2612 Sawgrass Mills Circle, 
Ste. 1511
Sunrise, FL 33323
 

Lou Anne Harris
Douglas R. Harris  
  Jewelers, Inc.
1753 Old Country Club Rd.
Gastonia, NC 28054

 
Student 
Affil iate 
Members
Michelle D. Dixon 
3351 Bella Lane
West Branch, WI 48661

Robert Gunther
2475 Dobbin Rd., #22-215
West Bank, BC V4T 2E9
Canada

Doreen Kumar
2308 Century Hill 
Los Angeles, CA 90067

Susan Painter
704 Gretchen Rd. 
Chula Vista, CA 91910

Sarena Traver
2683 Via De La Valle #G, #405
Del Mar, CA 92014

Affil iate Member 
Company Name 
Change
From: Tailored Gems Inc
To: PH Diamonds

From: Raico Gem Designs/
Designs by Raymond Hak
To: Raymond Hak

From: Birch Tree Studio LLC
To: Diana Widman  
  Design LLC

From: Val Casting
To: Val Collection

From: B. A. Trading
To: My Michelle Ltd.

Firm Company 
Member of 
Record Change
Shree Gems
From: Surendra Kumar Jain
To: Manoj Kumar Baid

Doost Gems Inc.
From: Naim Doost
To: Mary Doost

Mason Kay
From: Don Kay
To: Jeff Mason

M.C.M. Gems
From: Peggy Manning
To: Roland Simonsson

A.F. Greenwood
From: Richard Greenwood
To: William “Doug” Parker

William L. Kuhn Inc 
From: William “Doug” Parker
To: Richard Greenwood - 	
  William L. Kuhn

Tejsons Gemstones 		
  International
From: Gurbucksh Saluja
To: Ravi Saluja

Imperial Deltah, Inc.
From: Banice C. Bazar
To: Peter B. Bazar

United Gemco Inc.
From: Greg Church
To: Kapil Benara

Affil iate 
Company 
Member of 
Record Change
EGL USA
From: Sharrie Woodring
To: Donna Beaton

The Gemesis Corporation
From: David Hellier
To: S. Clark McEwen

Change of Membership Status 
from Firm to Affiliate
Amazon Imports

2006 AGTA Show Dates
AGTA GemFair Las Vegas               June 2-6, 2006 

The JA New york summer show    july 30-August 2, 2006

Prism  
is published quarterly and is 

distributed by the American Gem 
Trade Association. 

 
For further 

information, 
please contact: 

AGTA 
3030 LBJ Freeway, Suite 840 

Dallas, TX 75234 
Tel: 800-972-1162  
Fax: 214-742-7334 

Email: info@agta.org 
Website: www.agta.org 2007 AGTA Show Dates

AGTA GemFair Tucson                  January 31-february 5, 2007


